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Summary

Spanning a range of genres and styles, Columbus’ music scene offers something for everyone,
including major festivals, intimate venues, and everything in between. While the community has the
potential to become a major music destination in the region its role in the local economy has not been
measured. TXP, Inc. was asked by Music Columbus to answer this question, in the process outlining
broad policy options aimed at protecting and enhancing the local music industry — providing a
framework for prioritizing public policy decisions and allocating community financial resources.

Economic Impact Results

The role of music in the Columbus economy is substantial. In the aggregate, the combination of the
local music industry and music-influenced tourism accounts for over $1.3 billion in top-line local
revenue (output), almost $800 million in value-added (the local equivalent of GDP), $380 million in
total earnings (wages paid) and slightly less than 10,000 jobs (FTEs). In addition, the City is estimated
to have realized $5.6 million in tax revenue last year due to this economic activity.

Recommendations
Expand What is Already Going On

Work with Experience Columbus to Create a Music-Focused Visitor Marketing Campaign

Experience Columbus indicates visitors spent $8.2 billion directly in the regional economy, of which
TXP estimates 5 percent can be attributed to the influence of music. However, the role of music in the
overall community promotion strategy is somewhat subdued; there are connections on the Experience
Columbus website to information around live music events, but music doesn’t appear to be part of the
overall Columbus tourism brand. Columbus is poised for greater success in this area, as most of the
ingredients are in place, especially in terms of facilities and audience demographics. This could be real
economic opportunity; for every additional percentage point of tourist activity, the community
realizes an additional $168 million ($2024) in total annual economic impact that supports over 1,250
full-time equivalent jobs.

Create A Focal Point
Brand a Specific District Focused on Music & Entertainment

A successful music district would create a critical mass of venues and clubs that could better market
shows and draw larger audiences, in the process helping to establish a Columbus brand related to
music. For residents, a music district would create a convenient destination to explore and discover
live music seven days a week. Over time, a music district could further attract new restaurants, retail
stores, and lodging opportunities. Ultimately, other music sector businesses such as recording studios,
instrument makers, and professional services could locate in this area. This effort must be authentic
and organic; Columbus should not attempt to copy or replicate another community but instead build
upon its own cultural identity.

Invest in Capacity-Building

Provide Resources to a Purpose-driven Entity (such as Music Columbus) to Execute the Economic
Development Mission related to Music in Columbus

This type of economic development works best when the responsible organization is: 1) seen as
complementary to others, such as Experience Columbus, in the local ecosystem as well as being
credible with key stakeholders; 2) committed to a program of work that creates discernible outcomes,
in this case developing both audiences and artists; and 3) is sufficiently resourced to succeed. To that
end, one area of possible support could come from allocating a portion of the growth in the
Admissions Fee to fund the organization and its expanded mission.
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Introduction

Perhaps hiding in plain sight, music is a fundamental part of the culture of Columbus.
Spanning a range of genres and styles, Columbus’ music scene offers something for
everyone, including major festivals, intimate venues, and everything in between. The
community has the potential to become a major music destination in the region, in the
process rivaling Nashville, Memphis and Austin.

While it is evident that the music sector is an important component of Columbus’ identity,
the nature and scope of its role in the local economy has not been well defined. Typically,
arts and culture economic impact studies focus on the role of an individual organization or a
single industry sector. This narrow approach, while easy to quantify, does not fully capture
how the music sector impacts the Columbus regional economy. For example, music has
become a major factor in tourism. This is true not only for destination travel (such as the
participants who come specifically for Sonic Temple and Buckeye Country Superfest), but for
the thousands of leisure travelers who consider music a key aspect of their vacation
entertainment plans. Therefore, any attempt to measure the Columbus music industry needs
to take into consideration the different facets of this sector.

Quality of life considerations are also assuming an increasing role in expansion and relocation
decisions for both firms and people — since many companies and individuals can be located
virtually anywhere, access to cultural amenities are a growing factor in where people choose
to live and work. As a result, the cultural and creative arts (including music) have become a
critical element in overall economic development planning and should be touted by those
seeking to recruit and retain talent in the Columbus area.

TXP, Inc. was asked by Music Columbus to conduct a study on the role that music plays in the
overall economic development of the Columbus area. The first section of this report details
the two main ways that music impacts the current Columbus regional economy: 1) as part of
the attractions that draw visitors to the community; and 2) through the operations of sectors
within the broad category of the “music industry” (such as musical instrument retailers,
recording studios, etc.); along with the economic activity of performers themselves. The next
section includes the SWOT analysis that summarizes the environment facing local music,
which then leads into a discussion of the overall series of broad policy options aimed at
protecting and enhancing the local music industry — providing a framework for prioritizing
public policy decisions and allocating community financial resources over the next 5 to 10

years.
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Economic Impact of the Columbus Music Sector

Definitions & Data Sources

The first step in measuring the economic impact, present and future, of music in Columbus is
to stipulate what constitutes the “music” sector. Over time, TXP has evolved the definition
to include those in the local economy who are engaged in business activity specifically
related to music, such as performers, composers, retailers, and those involved in live and
recorded sound production. The Music Census done locally last year was helpful in
determining music earnings by those who also have other sources of income. Meanwhile,
data is readily available on levels of employment (full-time equivalents) and wages paid from
the US Bureau of Labor Statistics; this information is crossed with data from the most recent
regional Economic Census to estimate the direct footprint of local music-related activity, as
measured by employment, compensation, and top-line revenue. In addition, music is an
important tourist attraction. Large festivals are perhaps the most obvious example, but
many enjoy music as part of their trip to Columbus even if they are visiting for some other
primary purpose. TXP uses a methodology based on the visitor intercept studies done by the
local direct marketing organization (Experience Columbus) related to visitor activities in the
community to isolate the direct impact of music-influenced visitor attendance and spending.

These estimates of the music industry and music-influenced tourism become inputs into a
regional economic impact model to calculate the total top-line revenue (also known as
economic output), wages paid (also referred to as earnings), and employment (full-time
equivalents) impact of music. Using the economic impact results, TXP then estimates local
tax revenue attributable to the local impact of music.

The Local Music Industry
Based on literature review, past experience, and data from the Music Census, this study

defines the music sector as the following.

Table 1: Columbus Region Music Sector Direct Footprint (2024)

Sector Jobs Wages Output
Musical Instrument Mfg. 37 $1,853,000 $6,591,875
Musical Instrument Stores 259 $6,001,600  $45,656,158
Sound Recording 287  $20,166,533 $134,227,798
Radio Stations (50%) 152 $10,791,500 $78,440,002
Musical Performers 491  $23,810,920  $30,214,940
Production Crew 337 $12,895,000 $39,255,768
Producers/Directors/Composers 92 $6,736,320  $20,507,128
TOTALS 1,562  $82,254,873 $354,893,668

Sources: BLS, BEA, Sound Music Cities, TXP, Inc.
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Music-Influenced Tourism

As mentioned above, music (especially live music) is an important attraction that draws
visitors of various types to Columbus. When measuring this direct impact, there are two
broad methods. The first is the census approach, which is designed to directly account for
every dollar from the ground up. This is, in theory, the most accurate method, but in
practice, it often means that lack of complete data leads to an undercount. An alternative is
to take a top-down orientation —in this case, take total direct tourism spending, and then
determine the share attributable to music. Experience Columbus provided aggregate
spending data, as well as unpublished information related to visitor spending by activity and
industry. This enables the most comprehensive estimate, with census data (meaning
information directly from a festival related to out-of-town attendees, for example) being
used where available to validate and refine the top-down estimate. Experience Columbus
reports total direct tourism spending last year of $8.2 billion; TXP estimates that 5.1 percent,
or $418.3 million annually, is attributable to music. Tables 2 and 3 provide more detail.

Table 2: Major Activities by Share of Visitors to Columbus (2024)

Raw Data Rebased Due to Music

Outdoors 36% 19.5%
Entertainment 59% 31.9% 3.6%
Sporting Events 22% 11.9%
Business 16% 8.6%
Culture 24% 13.0% 1.5%
Other 28% 15.1%
Total 185% 100% 5.1%

Sources: Experience Columbus, TXP, Inc.

Table 3: Direct Spending by Music-Influenced Visitors to Columbus (2024)

Annual Direct Spending

Lodging $161,320,075
Food & Beverage $101,294,001
Entertainment/Recreation $60,026,075
Retail/Local Services $56,274,445
Local Transportation $39,392,111
Total $418,306,707

Sources: Experience Columbus, TXP, Inc.
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Economic Impact Methodology

Economists use a number of statistics to describe regional economic activity. Four common
measures are “Output” which describes total economic activity and is generally equivalent to
a firm’s gross sales; “Value Added” which equals gross output of an industry or a sector less
its intermediate inputs; “Labor Income” which corresponds to wages and benefits; and
“Employment” which refers to jobs that have been created in the local economy.

In an input-output analysis of new economic activity, it is useful to distinguish three types of
expenditure effects: direct, indirect, and induced.

Direct effects are production changes associated with the immediate effects or final demand
changes. The payment made by an out-of-town visitor to a hotel operator or the taxi fare
paid for transportation while in town are examples of direct effects.

Indirect effects are production changes in backward-linked industries caused by the changing
input needs of directly affected industries — typically, additional purchases to produce
additional output. Satisfying the demand for an overnight stay will require the hotel operator
to purchase additional cleaning supplies and services. The taxi driver will have to replace the
gasoline consumed during the trip from the airport. These downstream purchases affect the
economic output of other local merchants.

Induced effects are the changes in regional household spending patterns caused by changes
in household income generated from the direct and indirect effects. Both the hotel operator
and taxi driver experience increased income from the visitor’s stay, as do the cleaning
supplies outlet and the gas station proprietor. Induced effects capture the way in which
increased income is spent in the local economy.

A multiplier reflects the interaction between different sectors of the economy. An output
multiplier of 1.4, for example, means that for every $1,000 injected into the economy, all
other sectors produce an additional $400 in output. The larger the multiplier, the greater the
impact will be in the regional economy.

Figure 1: The Flow of Economic Impacts

Direct + Indirect + Induced Sl [ Total Impact

For this study, TXP used the most recently-available RIMS Il economic impact model
produced by the U.S. Bureau of Economic Analysis for the Columbus, Ohio Metropolitan
Statistical Area.

The Economic Impact of Music in Columbus OH | Summer 2025 e



Economic Impact Results

The role of music in the Columbus economy is substantial. In the aggregate, the combination

of the local music industry and music-influenced tourism accounts for over $1.3 billion in top-

line local revenue (output), almost $800 million in value-added (the local equivalent of GDP),

$380 million in total earnings (wages paid) and slightly less than 10,000 jobs (FTEs). Tables 4

& 5 provide more detail.

Table 4: Summary 2024 Economic Impact of Music in Columbus ($SMillions)

Output Value Add Earnings Jobs
Local Music Industry $497.6 $307.4 $135.9 2,982
Music-Influenced Tourism $840.5 $488.0 S244.4 6,263
TOTAL $1,338.1 $795.4 $380.3 9,244

Source: TXP, Inc.

Table 5: Detailed 2024 Economic Impact of Music in Columbus ($Millions)

Output Value Add Earnings Jobs

Agriculture, etc. S1.5 S0.6 S0.3 7
Mining $0.2 $0.1 $0.0 1
Utilities $11.2 $7.2 $2.0 14
Construction $7.9 $4.2 $2.8 39
Durable Mfg. $19.0 $7.7 $3.8 55
Nondurable Mfg. $36.0 S12.6 $5.9 83
Wholesale Trade $31.4 $18.0 $7.1 70
Retail Trade $117.2 $72.9 $35.8 1,473
Transportation/Warehousing $68.4 $29.0 $20.2 181
Information $246.8 $154.5 $59.0 802
Finance & Insurance $78.3 $42.3 $18.1 275
Real Estate, etc. $109.8 $76.2 $17.1 733
Prof./Tech Services $39.6 $26.7 $18.2 224
Management of Firms $32.3 $21.0 $15.1 108
Administrative Services S34.4 $20.0 $13.0 290
Educational services $9.8 $6.6 S$4.1 122
Health Care $56.8 $34.9 $24.3 400
Arts/Ent/Rec $123.0 s77.6 $37.5 1,385
Accommodation $165.9 $103.4 $48.9 1,326
Food & Beverage $124.5 $65.9 $37.5 1,433
Other Services S24.1 $13.6 $9.3 213
Households NA NA S0.4 11
TOTAL $1,338.1 $795.1 $380.3 9,244

Source: TXP, Inc.
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Local Tax Revenue

Columbus has committed to investing in arts and culture via a majority portion of a 5 percent
Admissions Fee on arts and sporting event tickets as well as a portion of the 5.1 percent
lodging tax. First imposed in 2019, these taxes are expected to generate $24.6 million for the
arts in 2025, up from $22 million in 2024. The Greater Columbus Arts Council (GCAC)
distributes these funds to not-for-profit arts organizations and individual artists, including
funding for museums, not-for-profit music, venues, public art and films. Figure 3 shows the
progress over time.

Figure 3: Columbus Lodging Taxes and Admissions Fees ($SMillions)

51.04
$0.48
§7.20 152 §7.12 i o

2019 2020 2021 2022 2023 2024 2025

M lLodging M Admissions Fee
Source: City of Columbus, TXP

The local tax impact of music extends beyond that embedded in the Admissions Fee and
lodging taxes, as economic activity associated with music indirectly contributes to local
income, property, and utility taxes. To provide an “order of magnitude” estimate for this
additional City tax revenue, TXP used the historic relationship between the five-year average
ratio of City of Columbus general fund tax revenue to Franklin County GDP (the smallest area
for which data is available) to generate an estimate, using tax revenue data from annual
budget documents available online. Over the most recent five years, the City General Fund
tax revenue as a percent of Franklin County GDP averaged 0.71 percent. When combined
with the economic impact estimate of $795.1 million of music-influenced local GDP, the
translation is $5.62 million in additional annual City tax revenue.

Table 6: City of Columbus General Fund Tax Revenue as a Percent of County GDP

(SMillions) 2019 2020 2021 2022 2023
City General Fund Tax Revenue $759.9 $752.1 $839.6 $874.7 $919.4
Franklin County GDP $105,256.6  $105,941.2  $116,820.0 $125,740.9  $133,976.5
Annual Ratio 0.72% 0.71% 0.72% 0.70% 0.69%
Five-Year Average Ratio 0.71%

Source: City of Columbus, OH, BEA, TXP
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Discussion & Recommendations

Context

Music Columbus convened two groups of stakeholders last year to conduct a SWOT analysis

of the overall local environment for music. This graphic summarizes the groups’ assessment,

and points to strategic directions for local music-related economic development.

Figure 2: Music Columbus SWOT Analysis

STRENGTHS

WEAKNESSES

Major venues of large capacity

o  Historical Facilities

o  Expertise

Major Promoter

Major Festivals

iHeart, Radio One, WCBE; local radio

City location / affordability / youth

Ability to take risk

Hotel Infrastructure

Marketing strengths (within the industry): sales
and service

Reputation (music industry)

Diversity

Venue ladder is present

Cooperation

Columbus Music Commission

Nimble city: development, creativity, talent, ideas,
opportunity, education

Local Artist Support

e  Lack of unity among leadership across city
o City / CVB support - Marketing,
Collaboration
o  Overall lack of understanding
Sports-first mentality
® Lack of community business and
government support
e No support of music from Experience
Columbus
No flexible green space for festivals
Identity crisis - not top of mind / market
Crowded Region
Tax
Geography / topography - Not a
destination
e Siloing:
o  Disconnect & Singular perspectives
o  Lack of ecosystem supports &
collaboration
e Endowments (lack of)
No Single Event Calendar
®  Lack of music business infrastructure

OPPORTUNITIES

THREATS

Population growth

Demographics - especially presence of young
knowledge workers

Infrastructure improvement - public transit
improvement (LinkUS)

Education to grow realization of the value of
music / grow audiences

o  Translate into investment

o Tell our story

o  Connect the dots

Greater strategic partnerships

Universities - more partnership to create
internships, training, jobs

Workforce development

Awareness-building @ the highest levels of the
corporate community

Attracting & retaining corporations and human
resources

Airport activations of music

Articulate music’s local economic impact

®  Population growth

O  Suburban growth, not downtown
growth

Secondary / predatory ticket sites

Braindrain / talent in industry leaves

The end of the ‘post-covid glow’

Rising costs & ticket prices

Aging facilities

New music complex - Cincinnati

No champion for the arts
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Major Finding

Music in Columbus is Largely About Audiences and Artists

The success of major festivals and the outsized role of music tourism in the overall music
sector indicates a community that is a growing market for the consumption of music. This
isn’t surprising, as the demographics of the Columbus community (a large number of young
adults, location of a major university and the state capital, and strong presence in modern
economy industries) aligns very well with rising demand for music. This is a familiar story;
Austin, for example, has for decades been much more about consuming than producing
music. For example, the Quarterly Census of Employment and Wages (QCEW) survey done
by the Bureau of Labor Statistics indicates that, as of 2024 (most recently available data),
Columbus had about 0.05 percent of its private-sector employment base in the combination
of Musical Groups and Independent Artists, Austin was at 0.10 percent — and Nashville was at
0.37 percent. The point here is Nashville is a center of music production, while Austin (and
Columbus) are more about music consumption.

While overall demand for music continues to rise, a challenge facing Columbus musicians is
many shows feature out-of-town performers and that the local market is not sufficiently
developed to support many full-time artists or live music seven days a week. Therefore,
artists must find other employment opportunities to survive, as indicated by the fact that
local musicians on average derive about one-fifth of their income from music. Increasing
demand from music-related tourists means more possible income for local artists, either
directly from performing or indirectly through the ripple effects of greater economic activity
associated with an overall increase in tourist spending. These are the first-order impacts;
when the economic development effects associated with the impact that arts, culture,
entertainment, and recreation have on knowledge workers are factored into the equation, it
becomes clear that raising the volume of music performance in Columbus will benefit the
entire economy.

The findings from the 2023 Music Census done by Sound Music Cities in collaboration with
Music Columbus reinforce the view that economic development related to audiences and
artists is welcome. To quote from the summary of the Census:
e Venue/Presenter representation is a bit low relative to Creatives, which supports
comments that there is a shortage of performance opportunities.
¢ Industry representation (as respondents to the survey) is also on the low end at 13
percent, noting that 20 percent is optimal based on research across other markets.
e The range of venues and presenters shows a vibrant live music scene with few
regulatory constraints and no major policy barriers. The sound/noise policy works,
and 77 percent of venue respondents can present music outdoors.
e Creatives are primarily dependent on local performances; there’s a need for
diversification of revenue streams. Educating artists to tap into a spectrum of
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potential revenue streams, including digital content creation, merchandise sales, and
more will help them build a more resilient financial base.

e The workforce is still primarily freelance and independent, with 68% of census
respondents working another job outside of music. Respondents generally find
Columbus very livable with some affordability challenges looming.

e Findings in this study indicate that, beyond being welcome, Columbus has a large
capacity for growth in the local music ecosystem that in turn supports broader local
economic development.

Recommendations

Expand What is Already Going On

Work with Experience Columbus to Create a Music-Focused Visitor Marketing Campaign
Experience Columbus indicates that 2024 was a banner year for local tourism, as visitors
were reported to have spent $8.2 billion directly in the regional economy (before the
ripple effects were considered). As mentioned above, TXP estimates that approximately
5 percent of that can be attributed to the influence of music, whether reflecting travel
specifically to attend a music-related event, or the consumption of music as part of a
multi-purpose visit to the community. However, the role of music in the overall
community promotion strategy is somewhat subdued; there are connections on the
Experience Columbus website to information around live music events, but music
doesn’t appear to be part of the overall Columbus tourism brand. Columbus is poised for
greater success in this area, as most of the ingredients are in place, especially in terms of
facilities and audience demographics. At the same time, bolstering music journalism and
harnessing the latest in digital marketing and technology with targeted marketing
campaigns would cultivate a larger and more engaged audience base, both for visiting
acts and for local artists. Experience Columbus, as the region’s destination marketing
organization, would likely be the main driver of this effort, but engaging other
stakeholders (such The Ohio State University, GCAC, and major festival promoters)
inevitably will lead to better outcomes.

Create A Focal Point

Brand a Specific District Focused on Music & Entertainment
The most well-known and recognizable music districts throughout the United States
share many characteristics, but each offer a different experience based on local culture
and tradition. First, these areas have strong brand recognition. Places like Beale Street
(Memphis), Music Row (Nashville), 6th Street/Warehouse District (Austin), Bourbon
Street (New Orleans), and the Sunset Strip (Los Angeles) are known globally for their
music scene. Second, the districts offer a wide range of entertainment, shopping, and
dining options that extend beyond music. Third, the districts have expanded beyond a
few city blocks or set of clubs but do have a general geographic boundary. Last, these
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districts are appealing to both local residents and out-of-town visitors. The concept is
that a music district would create a critical mass of venues and clubs that could better
market shows and draw larger audiences, in the process helping to establish a Columbus
brand related to music. For residents, a music district would create a convenient
destination to explore and discover live music seven days a week. Over time, a music
district could further attract new restaurants, retail stores, and lodging opportunities.
Ultimately, other music sector businesses such as recording studios, instrument makers,
and professional services could locate in this area. This effort must be authentic and
organic; Columbus should not attempt to copy or replicate another community but
instead build upon the region’s cultural identity.

As mentioned above, creating a music district is in part a branding exercise, but it should
also have substantive benefits/resources in place. Those normally come in two forms: 1)
special regulatory treatment, which could include items such as district-specific zoning,
as well as specific ordinances e.g., parking, noise, trash, etc.; and 2) financial support,
which can come via certain capital improvements (such as those related to in-district
public venues or those around way-finding infrastructure) as well as ongoing operational
resources (either for services, such as enhanced trash removal) or as incentives for
district occupants (such as property tax abatements for private facilities that maintain a
level of live music, ideally featuring, at least in part, local performers). The actual mix of
adjusted regulations and financial support should be the product of a focused
stakeholder conversation, including not only what will be put in place but also what are
expected outcomes and evaluation metrics. As part of the launch of this district,
Columbus could develop a weeklong festival that celebrates the area's musical and
cultural arts. Similar to the original SXSW in Austin, Columbus could showcase the district
by featuring local/regional artists playing local venues, potentially kick-starting the effort
to feature live music beyond touring acts that play larger venues.

Invest in Capacity-Building

Provide Resources to a Purpose-driven Entity (such as Music Columbus) to Execute the

Economic Development Mission related to Music in Columbus
Growing the audience for music and the ability of local artists to meet at least part of the
rising demand is an economic development effort. Organizations such as chambers of
commerce, economic development foundations, and the economic development
departments of state and local government work to generally expand the local economy,
but there is an increasing focus on specialized efforts aligned with targeted goals. Higher
education can be the impetus; the City of Fort Worth and Tarrant County recently
created the Fort Worth Tarrant County Innovation Partnership, for example, with initial
funding of $4 million to foster economic development around the emerging Texas A&M
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campus in Fort Worth, an effort subsequently supported by $6 million in additional
funding from the Texas A&M System.

This type of economic development works best when the responsible organization is: 1)
seen as complementary to others, such as Experience Columbus, in the local ecosystem
as well as being credible with key stakeholders; 2) committed to a program of work that
creates discernible outcomes, in this case developing both audiences and artists; and 3)
is sufficiently resourced to succeed. To that end, one area of possible support could
come from allocating a portion of the growth in the Admission’s Fee to fund the
organization and its expanded mission. A good analogy is the typical funding mechanism
used to support DMOs, where a portion of the local tax revenue that comes from
tourism (usually through lodging taxes) is reinvested in continuing to grow the market.

In many cities this work is done by a commission. The Columbus Music Commission (now
known as Music Columbus) was formed in 2016 by community members who recognized
a need to cultivate and support local music talent in the greater Columbus area.
Organized as a 501(c)(3) not-for-profit, the organization has developed “educational
programs, career initiatives, and performance opportunities to support the artistic and
personal growth of youth, music-makers, and aspiring entrepreneurs in Columbus and
central Ohio.” An appropriate approach to implementing policy strategies that can grow
the economic impact of music - and the health of the local music community — would be
to invest in the programming and services that the Columbus Music Commission has
already established in the community.

Conclusion

While the music sector is a meaningful element of Columbus’ culture, the potential to
leverage it as an engine of economic development has yet to be realized. That could soon
change, however, as the pieces of the puzzle are in place: a variety of local artists
representing diverse genres; venues of varying size and scope; demonstrable interest from
both local audiences and visitors to the community; and an overall entertainment
environment that is consistent with growth in live music. Columbus is also fortunate to have
assets associated with a strong not-for-profit arts environment, as well as passionate
stakeholders committed to doing the hard work necessary to translate vision into reality. The
payoff could be significant, as this analysis finds that for every percentage point increase in
tourism related to music (assuming it is additive), there is an additional $168 million ($2024)
in total annual economic impact that supports over 1,250 full-time equivalent jobs, which
almost certainly will be a strong return on investment.

Beyond the impact of growing music-related tourism, growth in local music can have
significant economic development implications. As a “modern economy” region, Columbus
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relies heavily on knowledge workers, who are a prime music demographic. This implies that a
greater emphasis on music would find welcome audiences; it also means that a greater role
for music in the region would serve as a factor in attracting and retaining talented
individuals, which in turn leads to corporate relocation, expansion, and overall growth. This
has been the story in Austin over the past twenty-five years, as viewing music through an
economic development lens has helped enhance what has been exceptional overall regional
economic growth. As Columbus looks to its economic development future, music is an area
of real opportunity.

Legal Disclaimer

TXP reserves the right to make changes, corrections, and/or improvements at any time and
without notice. In addition, TXP disclaims any and all liability for damages incurred directly or
indirectly as a result of errors, omissions, or discrepancies. TXP disclaims any liability due to
errors, omissions, or discrepancies made by third parties whose material TXP relied on in
good faith to produce the report.

Any statements involving matters of opinion or estimates, whether or not so expressly
stated, are set forth as such and not as representations of fact, and no representation is
made that such opinions or estimates will be realized. The information and expressions of
opinion contained herein are subject to change without notice, and shall not, under any
circumstances, create any implications that there has been no change or updates.

About TXP

TXP, Inc. is an economic analysis and public policy consulting firm founded in 1987 in Austin,
Texas. For almost forty years, TXP has provided analytical support, strategic advice, and
overall policy direction to a wide range of public sector bodies and those who seek to
influence them. As founder of the firm and current President, Jon Hockenyos has been a
leader in articulating the relationship between culture, creativity, and economic
development, including conducting one of the first studies on the connection between music
and the local economy in Austin twenty-five years ago. Since that time, the City of Austin has
relied on TXP as its external economic development advisor, a role that firm also plays for the
Texas A&M University System, a large number of other public sector jurisdictions, and a wide
range of private sector clients.
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Appendix

Table A1: 2024 Economic Impact of Music-Influenced Tourism - Total ($Millions)

Output Value Add Earnings Jobs

Agriculture, etc. S1.1 $0.4 $0.2 5
Mining NA NA S0.1 1
Utilities $8.5 $5.4 $1.5 11
Construction $5.9 $3.2 $2.0 28
Durable Mfg. $8.6 $3.2 $1.5 19
Nondurable Mfg. $26.8 $9.1 $4.3 59
Wholesale Trade $23.5 $13.4 $5.3 49
Retail Trade $84.5 $51.7 $23.8 1,074
Transportation/Warehousing $59.6 $24.4 $17.9 118
Information $15.7 $8.7 $3.2 1
Finance & Insurance $53.2 $28.5 $12.2 173
Real Estate, etc. $73.0 $50.7 $11.6 483
Prof./Tech Services $25.6 $17.0 $11.8 135
Management of Firms $26.4 $17.2 $11.8 88
Administrative Services $23.4 $13.6 $9.0 185
Educational services $5.9 $4.0 $2.7 71
Health Care $36.4 $22.4 $15.6 250
Arts/Ent/Rec $64.0 $40.9 $25.9 708
Accommodation $164.5 $102.5 $42.3 1,314
Food & Beverage $117.2 $62.0 $35.2 1,347
Other Services $16.5 $9.3 $6.4 142
Households NA NA $0.2 1
TOTAL $840.5 $488.0 $244.4 6,263

Source: TXP, Inc.
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Table Al1.1:

2024 Economic Impact of Music-Influenced Tourism — Lodging (SMillions)

Output Value Add Earnings Jobs

Agriculture, etc. S0.4 S0.1 $S0.1 2
Mining NA NA NA NA
Utilities $3.4 S2.2 S0.6 5
Construction S2.7 S1.5 $0.9 13
Durable Mfg. $3.1 S1.1 $S0.6 8
Nondurable Mfg. $8.8 $3.0 S1.4 22
Wholesale Trade $7.3 $4.2 $S1.6 19
Retail Trade $9.9 $6.2 $2.9 82
Transportation/Warehousing S5.8 $3.0 $S1.6 37
Information S5.7 $3.2 $1.2 16
Finance & Insurance $18.5 $9.9 $4.3 72
Real Estate, etc. $20.7 $14.3 $3.3 141
Prof./Tech Services $9.0 $6.0 $4.1 53
Management of Firms $13.4 $8.7 $6.0 47
Administrative Services $8.2 S4.7 $3.1 73
Educational services S2.0 S1.3 $0.9 25
Health Care S12.6 $7.8 $5.4 92
Arts/Ent/Rec S1.5 $0.9 $0.5 16
Accommodation $162.8 $101.4 $41.9 1,302
Food & Beverage $6.8 $3.6 $2.0 79
Other Services $6.0 $3.4 $2.3 55
Households NA NA $S0.1 6
TOTAL $308.5 $186.7 $85.1 2,165

Source: TXP, Inc.
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Table A1.2:

2024 Economic Impact of Music-Influenced Tourism - Retail ($Millions)

Output Value Add Earnings Jobs

Agriculture, etc. S0.1 $0.0 $0.0 1
Mining NA NA NA NA
Utilities $1.1 S0.7 S0.2 1
Construction S0.8 $S0.4 $S0.3 5
Durable Mfg. S1.1 $S0.4 $0.2 3
Nondurable Mfg. S2.5 $0.9 $S0.4 6
Wholesale Trade S2.7 S1.5 $S0.6 7
Retail Trade $59.8 $36.2 $16.5 888
Transportation/Warehousing $4.3 $2.2 S1.3 27
Information $2.3 S1.3 $S0.5 7
Finance & Insurance $6.2 $3.3 S1.4 29
Real Estate, etc. $13.2 $9.2 s2.1 109
Prof./Tech Services S3.7 $2.5 S1.7 22
Management of Firms $3.3 S2.1 S1.5 8
Administrative Services $3.1 $1.8 $1.2 29
Educational services S0.8 $0.5 $S0.3 11
Health Care S4.7 $2.9 $2.0 46
Arts/Ent/Rec S0.5 $0.3 $0.2 7
Accommodation S0.3 $0.2 $S0.1 3
Food & Beverage S1.8 $1.0 $0.5 26
Other Services S2.1 $1.2 $S0.8 23
Households S0.0 $0.0 $0.0 3
TOTAL $114.3 $68.7 $31.8 1,262

Source: TXP, Inc.
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Table Al1.3:

2024 Economic Impact of Music-Influenced Tourism — Performing Arts ($Millions)

Output Value Add Earnings Jobs

Agriculture, etc. S0.1 $0.0 $0.0 1
Mining NA NA NA NA
Utilities $0.9 S0.6 S0.2 1
Construction S0.7 $S0.4 $S0.2 3
Durable Mfg. S1.0 $0.3 $0.2 2
Nondurable Mfg. $3.2 $1.2 $S0.5 8
Wholesale Trade S2.5 S1.4 $S0.6 6
Retail Trade $4.3 $2.7 S1.3 36
Transportation/Warehousing S2.6 S1.3 $0.8 20
Information S2.0 S1.1 $S0.4 6
Finance & Insurance S7.4 $3.9 S1.7 27
Real Estate, etc. $12.2 $8.5 $1.9 85
Prof./Tech Services S3.7 $2.5 S1.7 22
Management of Firms S1.5 $0.9 $S0.7 5
Administrative Services S3.4 $2.0 S1.3 31
Educational services S1.4 $1.0 $S0.6 18
Health Care $6.1 $3.8 $2.6 45
Arts/Ent/Rec $60.4 $38.8 $24.6 545
Accommodation S0.4 $0.2 $S0.1 3
Food & Beverage S2.2 $1.2 $S0.7 25
Other Services S2.4 S1.3 $S0.9 22
Households S0.0 $0.0 $0.0 3
TOTAL $118.3 $73.2 $40.9 915

Source: TXP, Inc.
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Table Al1.4:

2024 Economic Impact of Music-Influenced Tourism —
Local Transportation (SMillions)

Output Value Add Earnings Jobs

Agriculture, etc. S0.1 NA NA NA
Mining NA NA NA NA
Utilities $0.6 S0.4 S0.1 NA
Construction $0.5 $0.3 $0.2 NA
Durable Mfg. $1.3 $0.5 $0.2 NA
Nondurable Mfg. $3.1 $1.0 $0.5 NA
Wholesale Trade $4.2 S2.4 $S0.9 NA
Retail Trade $3.1 $1.9 $0.9 5
Transportation/Warehousing $42.1 $15.2 $12.8 1
Information S1.7 $S0.9 $S0.3 2
Finance & Insurance $9.7 $5.3 $2.2 3
Real Estate, etc. $6.6 S4.6 S1.1 8
Prof./Tech Services $3.2 S2.1 S1.5 3
Management of Firms $0.9 $0.6 $0.4 1
Administrative Services $3.7 $2.2 $1.5 7
Educational services $0.5 $0.4 $0.2 NA
Health Care $3.8 $2.4 $1.7 2
Arts/Ent/Rec $S0.4 $0.2 S0.1 128
Accommodation $0.3 $0.2 $0.1 NA
Food & Beverage $1.4 $0.7 $0.4 2
Other Services $1.8 $1.0 S0.7 3
Households NA NA NA 1
TOTAL $89.2 $42.3 $25.8 168

Source: TXP, Inc.
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Table Al1.5:

2024 Economic Impact of Music-Influenced Tourism —
Eating & Drinking ($Millions)

Output Value Add Earnings Jobs

Agriculture, etc. $S0.4 $0.2 $0.1 2
Mining NA NA NA NA
Utilities $2.5 $1.6 S0.4 3
Construction $1.2 $0.7 S0.4 6
Durable Mfg. $2.2 $0.8 S0.4 6
Nondurable Mfg. $9.2 $3.0 S1.4 22
Wholesale Trade $6.8 $3.9 $1.5 17
Retail Trade $7.4 s4.7 $2.2 62
Transportation/Warehousing $4.9 $2.6 S1.4 33
Information $3.9 S2.2 S0.8 11
Finance & Insurance $11.3 $6.0 $2.6 42
Real Estate, etc. $20.5 $14.2 $3.3 141
Prof./Tech Services $6.0 $4.0 S2.7 35
Management of Firms $7.3 $4.8 $3.3 26
Administrative Services $5.0 $2.9 $1.9 45
Educational services $1.3 $0.9 $0.6 16
Health Care $9.0 $5.6 $3.9 66
Arts/Ent/Rec S1.2 S0.7 $S0.4 12
Accommodation $0.7 $0.5 $0.2 6
Food & Beverage $105.0 $55.6 $31.6 1,215
Other Services $4.3 2.4 $1.7 39
Households NA NA S0.1 4
TOTAL $210.2 S117.1 $60.8 1,810

Source: TXP, Inc.
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Table A2:

2024 Economic Impact of Music Industry — Total (SMillions)

Output Value Add Earnings Jobs

Agriculture, etc. $S0.4 S0.2 S0.1 2
Mining NA NA NA NA
Utilities $2.7 $1.7 $0.5 3
Construction $2.0 $1.0 $0.8 11
Durable Mfg. $10.4 $4.6 $2.2 37
Nondurable Mfg. $9.2 $3.5 $1.6 24
Wholesale Trade $8.0 $4.6 $1.9 20
Retail Trade $32.7 $21.2 $12.0 399
Transportation/Warehousing $8.8 $4.6 $2.4 63
Information $231.2 $145.8 $55.8 801
Finance & Insurance $25.1 $13.8 $6.0 102
Real Estate, etc. $36.8 $25.5 $5.5 250
Prof./Tech Services $14.0 $9.7 $6.5 89
Management of Firms $5.9 $3.8 $3.3 21
Administrative Services $10.9 $6.5 $3.9 105
Educational services $3.9 $2.6 $1.4 51
Health Care $20.4 $12.6 $8.6 150
Arts/Ent/Rec $59.0 $36.7 $11.6 677
Accommodation $1.4 $0.9 $6.5 12
Food & Beverage $7.3 $3.9 $2.3 85
Other Services $7.6 $4.3 $2.9 71
Households NA NA $0.1 10
TOTAL $497.6 $307.4 $135.9 2,982

Source: TXP, Inc.
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Table A2.1:

2024 Economic Impact of Music Industry — Music Manufacturing ($Millions)

Output Value Add Earnings Jobs

Agriculture, etc. NA NA NA NA
Mining NA NA NA NA
Utilities $0.1 S0.1 S0.0 0
Construction $0.1 NA NA NA
Durable Mfg. $7.1 $3.4 $1.6 28
Nondurable Mfg. $0.7 $0.2 S0.1 1
Wholesale Trade $0.5 $0.3 $0.1 1
Retail Trade $0.4 $0.2 $0.1 3
Transportation/Warehousing $0.4 $0.2 S0.1 2
Information $0.2 $0.1 $0.0 1
Finance & Insurance $0.6 $0.3 $0.2 3
Real Estate, etc. $0.8 S0.6 S0.1 5
Prof./Tech Services $S0.4 $0.2 S0.2 2
Management of Firms $0.4 $0.2 $0.2 1
Administrative Services $0.3 $0.2 $0.1 3
Educational services $0.1 NA NA 1
Health Care $0.5 $0.3 $0.2 4
Arts/Ent/Rec $0.1 NA NA 1
Accommodation NA NA NA NA
Food & Beverage $0.2 $0.1 $0.1 2
Other Services $0.2 $0.1 $0.1 2
Households NA NA NA NA
TOTAL $12.8 $6.6 $3.2 60

Source: TXP, Inc.
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Table A2.2:

2024 Economic Impact of Music Industry — Music Retail ($Millions)

Output Value Add Earnings Jobs

Agriculture, etc. NA NA NA NA
Mining NA NA NA NA
Utilities $0.4 $0.2 S0.1 NA
Construction $0.3 S0.1 $0.1 2
Durable Mfg. $0.4 $0.1 S0.1 1
Nondurable Mfg. $0.9 $0.3 S0.1 2
Wholesale Trade $0.9 $0.5 $0.2 2
Retail Trade $19.7 $12.9 $8.2 288
Transportation/Warehousing $1.2 $0.7 S0.4 9
Information $0.8 S0.4 S0.2 2
Finance & Insurance $2.4 $1.3 $0.6 9
Real Estate, etc. $5.0 $3.5 S0.8 35
Prof./Tech Services S1.1 $S0.8 $S0.5 7
Management of Firms $0.8 $0.5 $0.3 3
Administrative Services $1.0 $0.6 $0.4 9
Educational services $0.3 $0.2 $0.1 4
Health Care $2.0 $1.2 $0.9 15
Arts/Ent/Rec $0.2 $S0.1 S0.1 2
Accommodation $0.1 $0.1 $0.0 1
Food & Beverage $0.7 S0.4 $0.2 9
Other Services $0.8 $0.5 $0.3 8
Households NA NA NA 1
TOTAL $39.1 S24.6 $13.6 409

Source: TXP, Inc.
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Table A2.3:

2024 Economic Impact of Music Industry — Sound Recording (SMillions)

Output Value Add Earnings Jobs

Agriculture, etc. $0.1 NA NA 1
Mining NA NA NA NA
Utilities $0.7 S0.4 S0.1 1
Construction $0.5 S0.3 $0.2 3
Durable Mfg. $1.0 S0.4 $0.2 3
Nondurable Mfg. $3.1 $1.3 $0.6 10
Wholesale Trade $2.2 $1.3 $0.5 6
Retail Trade $4.0 $2.5 $1.2 34
Transportation/Warehousing $2.9 $1.6 $0.8 20
Information $138.1 $103.0 $21.3 267
Finance & Insurance $9.4 $5.2 $2.3 39
Real Estate, etc. $10.0 $7.0 S1.6 68
Prof./Tech Services $5.2 $3.6 $2.5 33
Management of Firms $1.2 $0.8 $0.6 4
Administrative Services $3.0 $1.8 $1.2 29
Educational services $0.8 $0.6 $0.4 11
Health Care $5.7 $3.5 $2.4 41
Arts/Ent/Rec $1.5 $0.8 $0.5 20
Accommodation $0.5 $0.3 $0.1 4
Food & Beverage $2.2 $1.2 $0.7 25
Other Services $2.1 $1.2 $0.8 20
Households NA NA NA 3
TOTAL $194.1 $136.8 $38.0 639

Source: TXP, Inc.

The Economic Impact of Music in Columbus OH | Summer 2025 e




Table A2.4:

2024 Economic Impact of Music Industry — Music Radio (SMillions)

Output Value Add Earnings Jobs

Agriculture, etc. S0.1 $0.1 NA 1
Mining NA NA NA NA
Utilities $1.0 S0.7 $0.2 1
Construction $0.7 S0.3 $0.3 4
Durable Mfg. $1.2 S0.4 $0.2 3
Nondurable Mfg. $2.9 S1.1 $0.5 7
Wholesale Trade $2.8 S1.6 $0.6 7
Retail Trade $5.7 $3.6 S1.7 49
Transportation/Warehousing $2.3 $1.2 $0.7 14
Information $90.6 S41.4 $34.0 527
Finance & Insurance $7.9 $4.3 $1.8 31
Real Estate, etc. $12.3 $8.5 $S2.0 82
Prof./Tech Services $3.7 $2.5 S1.7 23
Management of Firms $2.1 $1.4 $1.0 8
Administrative Services $3.3 $1.9 $1.3 32
Educational services $1.3 $0.9 $0.6 17
Health Care $8.3 $5.1 $3.5 61
Arts/Ent/Rec $6.7 S4.7 $3.6 50
Accommodation $0.5 $0.3 $0.1 4
Food & Beverage $2.7 $1.5 $0.8 32
Other Services $2.9 $1.6 $1.1 27
Households NA NA $0.1 4
TOTAL $159.1 $83.4 $55.8 984

Source: TXP, Inc.
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Table A2.5:

2024 Economic Impact of Music Industry — Individual Artists ($Millions)

Output Value Add Earnings Jobs

Agriculture, etc. NA NA NA NA
Mining NA NA NA NA
Utilities $0.2 S0.1 S0.1 NA
Construction $0.2 S0.1 $0.1 1
Durable Mfg. $0.3 $0.1 S0.1 1
Nondurable Mfg. $0.7 $0.3 $0.2 2
Wholesale Trade $0.7 $0.4 $0.2 2
Retail Trade $1.4 $0.9 S0.4 12
Transportation/Warehousing $0.6 $0.3 $0.2 4
Information $0.6 S0.4 S0.2 2
Finance & Insurance $1.9 $1.0 $0.6 7
Real Estate, etc. $3.1 S2.2 S0.5 22
Prof./Tech Services $2.0 S1.4 S0.6 13
Management of Firms $0.8 $0.5 $0.9 3
Administrative Services $1.2 $0.7 $0.5 11
Educational services $0.3 $0.2 $0.1 4
Health Care $1.9 $1.2 $0.8 14
Arts/Ent/Rec $25.5 $17.8 $0.1 183
Accommodation $0.1 $0.1 $6.2 1
Food & Beverage $0.6 S0.4 $0.3 8
Other Services $0.7 $0.4 $0.3 6
Households NA NA NA 1
TOTAL $42.9 $28.4 $12.5 296

Source: TXP, Inc.
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Table A2.6:

2024 Economic Impact of Music Industry — Non-Artist Individuals ($Millions)

Output Value Add Earnings Jobs

Agriculture, etc. NA NA NA NA
Mining NA NA NA NA
Utilities $0.3 $0.2 $0.0 NA
Construction $0.3 S0.1 $0.1 2
Durable Mfg. $0.3 $0.1 NA 1
Nondurable Mfg. $0.9 $0.3 S0.1 2
Wholesale Trade $0.8 $0.5 $0.2 2
Retail Trade $1.5 $0.9 $0.4 13
Transportation/Warehousing $1.3 $0.6 $0.2 14
Information $0.9 $0.5 $0.1 3
Finance & Insurance $2.9 $1.6 S0.4 12
Real Estate, etc. $5.4 $3.8 S0.5 37
Prof./Tech Services $1.7 S1.2 S1.0 10
Management of Firms $0.6 S0.4 S0.4 2
Administrative Services $2.1 $1.3 $0.5 21
Educational services $1.1 $0.6 $0.1 15
Health Care $2.1 $1.3 $0.8 15
Arts/Ent/Rec $25.0 $13.1 $7.3 422
Accommodation $0.2 $0.1 NA 1
Food & Beverage $0.8 $0.5 $0.2 10
Other Services $0.9 $0.5 $0.3 8
Households NA NA NA 1
TOTAL $49.1 $27.6 $12.7 591

Source: TXP, Inc.
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