Sound Investment: The Economic MUSICCOLUMBUS
Impact of Music in Columbus

While it is evident that the music sector is a significant component of Columbus’ identity, the nature and scope of its role
in the local economy have not been well-defined. This study quantifies the role of the local music industry and music-
influenced tourism on central Ohio's economy, informing future policy and investment decisions.
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Key Findings

+  Total Economic Output: Over $1.3 billion in top-line local revenue (output) generated annually by the music sector.
Value Added (local GDP): Nearly $800 million contributed to the local economy.
Total Earnings (wages paid): $380 million in annual labor income.
Employment: Supports 9,244 full-time jobs.
City Tax Revenue: Estimated $5.62 million in additional tax revenue to the City of Columbus
Tourism Impact: Music-influenced tourism accounts for over $418 million in direct visitor spending, representing 5.1%
of all tourism spending in the region.

Economic Impact Breakdown (SMillions)
*combined totals of the local music industry (direct) and music-influenced tourism (indirect)

Output Value Add Earnings Jobs
Local Music Industry $497.6 $307.4 §135.9 2,982
Music-influenced Tourism $840.5 8488 $§244.4 6,263
TOTAL $1,338.1 $795.4 $380.3 9,244

Source: TXP, Inc.

Music-Influenced Tourism Direct Spending

Category Annual Direct Spending

Lodging $161,320,075
Food & Beverage $101,294,001
Entertainment/Recreation $60,026,075
Retail/Local Services $56,274,445
Local Transportation $39,392,111
TOTAL $418,306,707

Sources: Experience Columbus, TXP, Inc.



Music Sector Impact Highlights

* Retail Trade: $117.2 million output, 1,473 jobs

- Arts/Entertainment/Recreation: $123 million output, 1,385 jobs
«  Accommodations: $165.9 million output, 1,362 jobs

*  Food & Beverage: $124.5 million output, 1,433 jobs

« Information: $246.8 million output, 802 jobs

Columbus Music Sector Direct Footprint

Category Jobs Wages Output
Musical Instrument Mfg. 37 $1,853,000 $6,591,875
Music Retailers 259 $6,001,600 $45,656,158
Sound Recording 287 $20,166,533 $134,227,798
Radio Stations (50%) 152 $10,791,500 §78,440,002
Musical Performers 491 $23,810,920 $30,214,940
Production Crew 337 $12,895,000 $39,255,768
Producers/Directors/Composers 92 $6,736,320 $20,507,128
TOTALS 1,562 $82,254,873 $354,893,668

Sources: U.S. Bureau of Labor Statistics, Bureau of Economic Analysis, Sound Music Cities, TXP, Inc.

Policy Recommendations

* Expand Music-Focused Tourism Marketing: Collaborate with Experience Columbus and other tourism organizations to
elevate music in the city’s tourism brand.

* Create a Music & Entertainment District: Establish a branded music district to centralize venues, attract visitors and
foster local business growth.

* Invest in Capacity-Building: Provide resources and invest in non-profit organizations like Music Columbus to support
artist development and infrastructure.

To read the full report and learn more, visit musiccolumbus.com/economic-impact-study »




